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Pour en savoir plus...

Le r6le du marketing dans I'évolution des
comportements tabagiques des femmes

https://lwww.rituelles-sante.com/experts/le-role-du-marketing-dans-levolution-des-comportements-tabagiques-des-
femmes

ans l'eévolution des comportem... e
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PREVALENCE DU TABAGISME SELON LE SEXE :

TENDANCES DE LONG TERME
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Sources : Barometres de Sante publigue France
Evolution surle longterme differenciee selon le sexe

#* Hommes : 1970 — 2000 diminution sensible, puis stabilite
#* Femmes : 1970 — 1990 augmentation, puis stabilite

-B-Ensemble
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=~ Hommes

== Femmes
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Jusgue dans les années 1920

* Fumer = tabou

Lola Montez George Sand

e USA = une femme arrétée en 1908 a NY
pour avoir fume en public

 Femmes engagées dans les mouvements
anti-tabac (mauvais comportement)



1/ La prise de
conscience d’un




& It will be like
opening a hew gold
mine right in our
front yard »

f‘fi i
M. Hill. Prst de American Tobacco, 1928 ! $ ’I\I
u
6




La premiere opération
de relations publiques

Edward Bernays pour Lucky
Strike:

recrutement de femmes pour
défiler a la “Easter Sunday Parade”
en 1929 a NY et revendiquer leur
égalité

La cigarette est le
« flambeau de la liberté »
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Les « cours » pour apprendre a fumer

1919: un manager d’ un hotel a NY expliqgue au NYT:
les femmes ne savent pas quoi faire avec la fumée, elles ne
savent pas non plus comment tenir leur cigarette




2/ Passer d’un produit
tabou a un produit
désirable




\/ c'est bon pour votre ligne

/| c’est pour ressembler aux hommes

/| c’est pour étre plus sexy

/| c’est bon pour votre gorge

/| c’est pour étre plus libre

\/ c’est pour ressembler aux stars de cinema
\/ c'est bon pour votre confiance

v/ les hommes vous encouragent a fumer !



AVOID THAT
FUTURE SHADOW
s Augmentation de

We do not re

—=  200% des parts de

that when tempe-
yourself too well, if

R Ly marché de la

over-indulgence in things that |
cause excess weight and, by |
i 1 main

= marque

“It’s toasted”

owr Throot Protection — agalast irritation—ageinst weph.
| Crse Tie Amniae Toheros (o Mumetarmen

USA, < Reach for a Lucky instead of a sweet >
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WOMEN AT WORS
Ml estimadin 17,090,300 wuw
WO Rl S ey Ny
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Seconde guerre
mondiale, USA

WgCan Do It!
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Rosie the Riveter

When you're deing a3 bang-up joli you want a
baigg-up smoke and for anylhody™s mosey vou

can't buy a hetter elgarette than Chesterfield,

Try them yoursell. .. you'll fined Chesterdivhls
s Mild ad Cool s the day is long...aml Better.

Tasting, too
WHERE A CICARETYE COUNTS MOSY

Its Chesterfield



Joie de vivre, joic de savourer |'exis-
lenceH;mn!el'umclune cigarette

généreuse, commeseulelaMarlboro

m:m. Parce qu'a chaque
clle prouve ce qu'elle est:
une authentique américaine,

mwﬁalunu une cigarette ,/l' // f

~~ 77"—7 _‘l..’ VMI- “na
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n gofit en a fiit un succés mondial
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%TH THE TOP

aTARS OF HOLLYWOOD
CHESTERFIELD IS
BY FAR THE
FAVORITE
CIGARETTE

/1/"!4 THE TOP

STARS OF HOLLYWOOD
CHESTERFIELD IS
BY FAR THE
FAVORITE
CIGARETTE
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B CHESTERFIELD

ALL OVER AMERICA- CHESTERFIELD IS TOPS!



Coonsidor o Qows Qopl!!*
Don’t Rasp Your Throat
With Harsh Irritants

"Reach for o
LUCKY instead”’

Plows yoaw Frger s yine Aders's Aupbe. You are se
twolly toachie g pour faryrx = #vs B prar vakes bow =
Mesnluos yasr vouil chirdi. Whee pie Gormade: your
Adure’s Rpple, you YT vour
wecal cherds.
What s wha effect of modam Ubrs Viclet Lo upen
robracon T Ov. L L Fres. ene of Avarca's well-knaan
slemiisty, whe wasretainms by us o slady Lainy
Sedka's marufomvuriag precam, addrending e
Marsvmtog beglonarveg Soikety saic:

“The ementied efert of the Lira Visles iy the
ductiens af Doccer tedy and of ci
regomdes] by wvromally all ussbers wls Aase
seased chom ar wiider el wiih o lenver ren-
dency 1 canee thosce inisatise.™

Morn In Amariio LUOKY STRIKE is the sely sipareme
That wenpbapi Kltve Whaket Rapi in coverection wirh m
arciine CTOANDING ' Peasons = M auly «hgaraity
1her Brings you The banefn of the axdurive “TOAST.
IND Praimis whish oapelicnarale harih britosn

presentin g8 Cox s




BELIEVE IN YOURSELF!

Unlike others, we never osk you to test our brand alone.
TRY THIS TEST!

Take & PHILP MORRIS < ond any
ather cigoreme. Then, hece's ol
you de. -
1 U 12 sther cgarem. Toke =
o pelf—doat ishale—and
whaewdy e he wnabe come
Browoh your nose
2&-“.-«’,&-““
wirh e othar Ggarens

-
S We say...compare PHILIP MORRIS . .. match
' PHILIP MORRIS . . . judge PHILIP MORRIS against any

other cigarette! Then make your own choice! Remember

NO CIGARETTE HANGOVER

NOTICE THAT PHRIF MORRIS means MORE SMOKING PLEASURE!
1S DEFINITILY LESS IRITATING,

DAFINITILY Muoae)

CALL
FOR
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NO THANKS!
I'D RATHER HAVE
A LUCKY

l‘ S -
‘ITSITHE TOBACCO THAT COUNTS

¥ no finer tobaccos than those used in Luckies



3/ Un marketing de plus en
plus sophistiqué




= Respondents made part
"image"/"personality™
was communicated by
tended to prefer. I
noting that virtually
to be placing a good
were perceived by oth
c:garPLte _That Js"

- Respondents made particular reference to the
"image"/"personality" of an individual as it .
was communicated by the brand of cigarette they
tended to prefer. It seems extremely worthwhile
noting that virtually all the respondents seemed

to be plac1ng a good deal of 1mportance on how they

f

: -;}-'I(thwmt
. - L7 rough or mascl
! -, smoke a long,
it's a lot nol

i

R . cigarettes are trying to act kind
f -y of tough ... Smoking is sort of

’ : - masculine to begin with ... At least - \
if you smoke a very feminine cigar-
ette -- Virginia Slims — there's

no guestion of where your head is at.

- The majority of theése
ticipants were curren
Lights, Benson & Hedg
There were a few smok
of these three brands
which appeared at the
TLights, Kent Golden L
Kool full-flavor.

B. Primary M2 I Introductor
Perceleons and 7 Assoclat

I like to be thought of as feminine,
womanly ... I think I smocke a long,
thin-looking cigarette partly for that
reason ... I really like the way it :
. Jooks -- it's sexy-locking. . _ ’

= fThe "Green Scarf" (i.
to be extremely on ta
probing whatever, the
in each of the groups
such as:

She's cute, feminine but very
alive-looking.

0€9 ZSEOS

RJ Reynolds (1981)


http://legacy.library.ucsf.edu/tid/zra95d00

It has style and grace.
It's neat.
flactering, distinctive.

it's a look. It's more attractive in my hands. [ do my nails, and | like my hands fo look
nice becat




new product insights, Inc. 6901 w. 63 sl.. overland park, kansas 86202 (913) 831.2772

Research Collection (1982)

R. J. REYNOLDS TOBACCO COMPANY
PROJECT PLANNING '

PREMISES AND POSITIONING HYPOTHESES

APPETITE SUPPRESSANT

A brand which contains a natural appetite
suppressant (in tobacco or tipping) will be
perceived as controlling weight.



http://legacy.library.ucsf.edu/tid/dzq46b00

Kita Mosley confesses she smoted
Apel 16 ¢¢ 17,1917, 0wt in the coustry
where only a saurrel and & bid could see ber

Vieginia Slees ace slimmer
then the fat cigareties
men smoke T'lv e ladorea
dim to fit yoor bands end
your puse. And blended
with the kind of favor
women like. Rich, mild
Viegirva Savor. Eatea long
Light cne up =

e

You've come
along way.

24
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MEMORANDUM January 23, 1985

TO: D. I. FALK T. F. RIEHL
A. G. FORSYTHE W. 5. ROBINSON
R. H. HONEYCUTT M. A. SCHREIBER
J. N, JEWELL N. E. STEINSCHULTE
E. L. MCCAFFERTY L. K. TEMPLETON
A. MCMURTRIE P. 5. WEBSEL

. A, J. MELLMAN J. F. WILHELM

M. L. REYNOLDS E. A. WILLETS

CcC: T. E. Whitshair

b. 5. Johnston
FROM: B. A. SPROULE/smc

SUBJECT: REVIEW OF RESEARCH - FLAVOR AREA

BACKGROUND

As background to the meeting on Long Hange New Product Committee on flawvor
development, I have compiled the highlights of recent consumer research

. Inexperience smokers, especially fad-conscious young pecple, would
be interested in flavored cigarettes.

. Real smokers like the tobacco taste of cigarettes; flavored cigarettes
are for people who are not serious smokers.

. Flavored cigarettes are a novelty idea that might be smoked on an
occasional basis. )

Brown & Williamson (1985)


http://legacy.library.ucsf.edu/tid/hhe23f00

Les cigarettes menthol

« Rassure (moins dangereux, antiseptique, gorge)

« Reéduit I'acreté du gout de la cigarette

« Augmente I'acceptabilité sociale de la tabagie (odeur, haleine)
« Favorise l'initiation, décourage l'arrét

une Royale Menthol
bien fraiche
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SURGEON CENERALS WRANNG. Queng Snckng
Now Graatly Raduces Senous Rl 1 You Meahh




Philip Morris (1985)

emoking, or as poofy.

When we talk to women about smoking, it is guite surprising
how many of them are so much more defensive about their

emoking habits than men.

Many women are angry at the suggestion by those around them

that they =hould not smoke. For these women smcking

represents an independant and defiant stance. AS women are

However, because of women's nurturing role in society, they

are naturally more involved with low tar cigarettes than men

(78% of low tar smokers are female). They do not want to stop

potential,

which is ideally suited to a cigarette of low tar

but one which does not compromise its user into the
stereotype of a low tar smoker (i.e. someone who doesn't dare

have the real thing).


http://legacy.library.ucsf.edu/tid/iqx19e00
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4/ S’adapter aux evolutions

des marcheés

Nouvelles lois
Nouveaux médias
Nouveaux produits
Nouveaux marchés

29



“It's toasted”

et a celle
de votre
entourage

Menthol Lilas
(0,6 mg) (0,6 mg) (0,3 mg)

(odes ADF: 071691 071680 071676

Disponible en distribution Altadis
PTF, 6 rue du Maine : 68 273 Wittenheim -
Tel: 0389356222 -Fax: 0389356221

www.ptf.fr

Faites-vous aider pour arréter de fumer,
teléphonez au 0825-309-310 (0,15 EUR/min)
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LA DURE VIE
DES ASSISTANTE

LIMPRIME

/ ,/ Enquete

CARLA

T02144.33-F: 1,00 €
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MatlOnline ~

Home | News | U.S. | Sport | TV&Showbiz Health | Science | Money | RightMind

Smoking is cool, says DSquared: Cigarettes
on the catwalk and the front row at Milan
show

By LAUREMN PAXMAN
UPDATED: 0748 GMT, 28 February 2012
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Winona Ryder who stars Stranger Things frequently smokes cigarettes on the series
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According

to the
THEORY

men
with fat,
! stuu)\)
fingers
Ond women

b cvolved with

THEORY
OF
SLIMNESS

EVOLUTION,

Fabons: Gongrs Rech

18+ only.

Uke uson
&% n Facebook

* Inroducing the World's Firs Smart Pock (v O

blucigs.com

T CIED) soxes pejjer

CALIFORNIA PROPOSITION 85 Warning: Thia prociuct contoins nicosne. a chemical known 1o the trote of Calfornic
12 coune burth defechs or oher reproctme ham

E—cigarettes
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Conclusion
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POUR LES FEMMES, FUMER =
ACCEPTABLE & SOUHAITABLE
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WHO global report on
trends in prevalence of tobacco use
2000-2025

third edition
Figure 1. Global trends in prevalence of tobacco use by sex
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Merci pour votre attention
Karine.gallopel-morvan@ehesp fr

NOUVEAUTE

o:o PRESSES
®e® nirEHESP
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